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Abstract:  Females in almost every nation of the world are becoming entrepreneurs. They constitute females that 

have formal education and acquired Skills . Each female entrepreneur has commenced business with varying  

mindsets. This research studies the range of mindsets possessed by the female entrepreneurs. These mindsets will be 

the propelling drive for the success of the businesses. One hundred and twenty (120) female entrepreneurs in  five 

cities in Cross River State were randomly selected  and constitute respondents for this study. Questionnaires 

addressed varying mindsets : Three broad sets of mindsets were constructed; Passion, Personal characteristic and 

Training.  Mindsets that constitute each broad set of mindset s were analyzed:  Resil ience,  abili ty to face challenges,  

curiosity, perseverance, ability to manage skills, abili ty to develop a network of like -minded minds, confidence, 

ability to stand out , and proactive listening skills.The result s obtained indicate that majority of female 

entrepreneurs need training to be able to possess mindsets that will enable them become resilient and proactive in  

order to succeed in their businesses. Management of risk by female entrepreneurs would be greatly enhanced.  
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Introduction  

Female entrepreneurs have grown in number in the last ten 

decades all over the world, although they are still in the 

minority compared to their male counterparts (Alton 

2017). Female entrepreneurs venture into businesses for 

various reasons or passions, the principal reason being to 

earn a living and thereby be less dependent on others. 

Other reasons include overcoming joblessness and being 

their own boss The passion behind female 

entrepreneurship is determined by the way the business is 

being run and how business goals are set. The goals set 

the drive. Women of various educational background and 

skills are becoming entrepreneurs without consideration of 

the time required to be fully equipped in the skills to 

manage the business. As soon as cash is available many 

start businesses with very little skill acquired and their 

mindsets are unprepared to manage such businesses.  

Talent plays a significant role in the success of female 

entrepreneurs. Natural talents help in starting the business 

while acquired talents help in sustaining and expanding it. 

People with fixed mindsets generally believe that qualities 

like intelligence and talents are fixed traits. Those with a 

growth mindset believe that their talents can be developed 

through hard-work and dedication; their natural talents are 

a starting point, not the end of the journey (Dewick, 2017) 

A fixed mindset limits female entrepreneurs in growing 

their businesses and hinders their ability to face 

challenges. As a result a good number of them do not 

sufficiently believe in themselves and discouragement and 

frustration is prevalent amongst them. Marketing skills are 

necessary in order to attract customers and maintain a 

good market share of the business. A lot of female 

entrepreneurs have taken marketing of their products for 

granted; their attitude is that customers will come on their 

own volition. Some cultures make it difficult for women 

to start and own businesses and take risks. Marital 

relationships could either encourage or discourage the 

success stories of female entrepreneurs. The ability to 

break away from traditional mindsets will help female 

entrepreneurs take risk and set higher goals. Some of these 

traditional mindsets are: Home making and child care are 

the responsibilities of women, my husband’s work is more 

important than mine, I can never grow my little business 

into a proper company, the cash that comes into my 

business can never be compared to my husbands, I can’t 

take time to go for a training program because my home 

will suffer, I can drop this business and go back to manage 

my home at any time, my home is more important than 

this business, it is not this business that meets the needs of 

my family. These are negative mindsets that limit the 

growth of the business.  

 

LITERATURE REVIEW 

Brandy (2017) listed five success mindsets that every 

female entrepreneur needs; 

i. You don’t wait for the right time. She believes 

that regardless of where you are in your life 

right now, if you want to succeed, then start 

somewhere and start now. 

ii. You don’t have to know it all. According to her, 

it is not necessary to know everything before 

you start a business. She believes that things and 

skills can be learned from experience and 

continuous practices.  

iii. Don’t let money get into your nerves. Women 

entrepreneurs should not be ruled by money. 

When business expands and you start earning 

six figure incomes, handle it with care and don’t 

return to your comfort zone.  

iv. You will run into setbacks. You are bound to 

have setbacks, challenges and failures, and make 

mistakes. Do not let these overwhelm you, 

rather focus on how to overcome them and make 

things better. 

v. Your business is not all about you. Focus less on 

yourself and the benefits you get and rather 

focus more on the value the business gives to 

your customers. 
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Sinha (2017) listed 10 traditional mindsets women 

entrepreneurs need to break free from before treading on 

their path of success: 

i. It is hard to say no. They should stop being 

nice to everyone at the cost of their business. 

ii. Oh this is nothing; I could not have done this 

without the support of my family. Women 

should learn to take credit and recognition 

where it is due. 

iii. I always have the choice of dropping this 

and going back to manage my home. They 

must instill in themselves the spirit of 

perseverance. 

iv. I can’t take time off to go for a training 

program 

v. I am not good at networking, it feels very 

sleazy. 

vi. I am very good at what I make or do but I 

am not good at sales 

vii. I can never grow my kitchen enterprise into 

a proper company  

viii. I am not in the business to make money 

ix. My husband’s work is more important than 

mine 

x. Home and children are the responsibility of 

women 

 

Smart company (2017) enumerated 5 things that female 

entrepreneurs need to do right: 

i. Know your purpose, customers and market. 

ii. Keep your overhead low and know your 

business model 

iii. Get your business off the ground and then 

grow it. 

iv. Develop the characteristics needed for 

success 

v. Change what you are worth 

 

The Literature review presents a set of mindsets that will 

help female entrepreneurs to be firm, tenacious and 

develop the courage to succeed. The reviews did not 

present an empirical study of female entrepreneurs which 

this research intends. 

 

STATEMENT OF THE PROBLEM: 

Female entrepreneurs in Cross River State of Nigeria are 

increasing tremendously in number. They started 

businesses for various reasons and passions and the 

passion for the business sets the goals of the business. 

Their capital ranges from five figures to seven figures and 

each business has a peculiar mindset. It is the purpose of 

this study to analyze the mindsets behind each businesses 

whether small, medium or large scale and to identify the 

growth of such business and the antecedent reasons for 

their growth. Some of the businesses have not experienced 

appreciable growth over the years, some remaining at the 

same level of commencement. The study intends to know 

the relevance of fund sourcing to the growth of the 

business and also the impact of the socio-cultural 

background of female entrepreneurs. It also intends to 

analyze the mindsets of female entrepreneurs and the 

impact on the success of their businesses. 

 

 

METHODOLOGY: 

The population consisted of female entrepreneurs 

randomly selected from four cities of Cross River State, 

Calabar, Ogoja, Ikom and Obudu. A sample of 120 

respondents was selected comprising of 48 from Calabar, 

36 from Ogoja, 24 from Ikom and 12 from obudu. Three 

categories of mindsets were the main focus of this 

research, passion for businesses personal characteristics 

and training of the female entrepreneurs. Questionnaires 

consisted of questions under each category with five (5) 

point Linkert scale answers. The variables considered 

under passion are: 

i. To be a leader 

ii. To help the family 

iii. To be busy 

iv. To be independent 

 

The variables considered under personal characteristics 

are:  (i). Resilience (ii). Ability to face challenges (iii). 

Curiosity (iv). Perseverance (v) Ability to manage risks 

(vi) Ability to develop a network of likeminded minds  

(vii) Confidence (viii) Ability to stand out (ix) Proactive 

listening skills. The variables considered under training 

are:  (i) Initial training (ii) Models (iii) Continuous 

training (iv) Knowledge of Legal and Human Rights 

issues Each Variable is analyzed using the linear 

regression T-square method using T-test of statistical 

inference to ascertain the significance of each variable at 

95% level of significance. Linkert scale was used in 

recording their responses and the percentage frequencies 

of the responses were used for the result analyses. 

 

RESULT AND DISCUSSIONS: 

 

Personal Demography data: 

Table 1: The married constituted 74% of the respondents: 

while those whose husbands were gainfully employed 

accounted for 70% of the married. Those contributing to 

family maintenance accounted for 67% of the 

respondents. All had formal education up to school 

certification level and 35% had formal education beyond 

school certificate. Christians accounted for 96% of the 

respondents. Cross River has a high ratio of Christians and 

the female entrepreneurs were indigenes of Cross River 

state. From table 1 we observed that those that had capital 

of ₦1M and above accounted for 12.5% of the 

respondents. 

 

Training is required for the success of the business. 

Table 2: Those respondents who agreed together with 

those who strongly agreed that initial training was 

necessary and beneficial to prepare them for the business 

start off accounted for 80.8% of the respondents. The 

undecided accounted for 11.7%, the disagreed accounted 

for 7.5% while none strongly disagreed. Initial training 

will give them the mindset that education is necessary for 

starting the business.  

 

Continuous training is required. 

Table 3: The results for the response of those who believe 

that continuous training is required during the business is 

similar to the response for training before commencement 

of business, 79.2% agreeing that continuous training is 
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useful during the course of the business. Continuous 

training will give better understanding of business. 

 

Knowledge of Legal and Human Rights Issues are 

necessary. 

Table 4:  The respondents that had knowledge of the law 

and human rights issues pertaining to business accounted 

for 16.7% while those who had inadequate knowledge of 

such laws   accounted for 65.8%. Those undecided 

accounted for 17.5%. Training on legal issues was 

necessary to improve their knowledge 

 

Usefulness of Role models. 

Table 5: The respondents that have no models to stimulate 

them in the operations of the businesses accounted for 

75% although 15.8% of the respondents were undecided. 

It is apparent that many started business with no role 

models in mind. Role models should be introduced to 

them. 

 

Personal Characteristics: 

Table 6: Your resilience character will help. The 

respondents that were undecided that resilience character 

would help with the business accounted for 57%, 25% 

agreed and strongly agreed that resilience character was 

inadequate. This implies that a series of lectures on 

resilience was needed to embolden them. 

 

Calling for help will assist with the business. 
Table 7: 54% of the respondents either disagreed or 

strongly disagreed that calling for help will help with the 

business. Invariably implying their level of confidence in 

managing the business was high while 15% believed that 

calling for help was useful. The undecided amounted to 

31%. 

 

Enlightenment on what to do during difficulties would 

be useful. Similar mindsets will help the business. 
Table 8: Those that agreed and strongly agreed that 

similar mindsets will improve their capacity to improve 

the business accounted for 39%, while 36% disagreed 

with the usefulness of similar mindsets. 29% were 

undecided. The percentage that agreed is high enough for 

one to conclude that groups with similar mindsets will be 

beneficial, especially when you include the undecided. 

 

Level of confidence is significant for the business. 
Table 9: Over 81% of the respondents believed that their 

level of confidence was sufficient for the success of the 

business. Those undecided and disagreed accounted for 

19% of the respondents, implying that optimism for 

success is quite high for the success of the business. 

 

A large proportion started with great optimism and 

expectations, and for those who have been in the 

business a while, optimism and expectations are still 

high. Level of curiosity helps to acquire useful 

knowledge. 

Table 10: The agreed and strongly agreed that their level 

of curiosity gave them useful knowledge for the business 

amounted to 65%. None strongly disagreed. Undecided 

was 23%. The results imply that being curious about ways 

of improving on the business performance was beneficial. 

A high percentage was curious. 

Positivism, Perseverance and Patience were useful 

assets. 

Table 11: Those who agreed and strongly agreed that 

patience, positivity and perseverance were useful assets 

for the business accounted for 44% of the respondents, 

while 37% disagreed or strongly disagreed that these 

characteristics were useful assets. For slow steady growth, 

the characteristics are useful assets, especially when you 

add the undecided. 

 

Ability to manage risks: 

Table 12: Those who agreed and strongly agreed that they 

could manage risks accounted for 65% of the respondents. 

11% disagreed or strongly disagreed. Undecided were 

24%. A high ratio is able to manage risks. The ratio is 6.5 

to 1.1, implying that a high proportion anticipates business 

risks and is prepared for such risks. 

 

Relationship with business partners is useful. 
Table 13: Relationship with business partners was 

beneficial for 87% of the respondents. None disagreed that 

relationship was not beneficial. Undecided was 13% 

which is not significant to the percentage that agreed. A 

high proportion had useful relationship with business 

partners. 

 

My passion is to help the family. 

Table 14: The percentage that agreed or strongly agreed 

that their passion for the business was the derived pleasure 

of being able to help the family was 70.8%. 15% did not 

have that passion. 14.2% was undecided. In the present 

economic situation, most female entrepreneurs are in 

business to support family income. 

 

My passion is to be a leader and a role model. 
Table 15: In table 15, 25% agreed that their passion was to 

be a leader and role model, while 40.9% were not 

intending to be leaders or role models. Undecided 

accounted for 34.2%, implying that most of them were in 

business for personal income generation. 

 

My passion is to be financially independent. 
Table 16: 84% wanted to be financially independent, 

while 19% were undecided. None of the respondents 

wanted to be financially dependent implying that a very 

significant proportion wanted to be self-reliant. 

 

My passion is to be head of a business organization 

employing people. 
Table 17: The percentage that had the passion to be head 

of a business organization employing labour accounted for 

75%. Those who did not have the passion to be head of a 

business accounted for 7.9%. 18.3% were undecided. 

Many want to be seen as chief executives or heads of a 

work force. 

 

I am confident that I can grow my business. 

Table 18: Those who agreed and strongly agreed that they 

could grow their business accounted for 75% of the 

respondents. Only 11% did not have the confidence that 

they could grow the business. Seminars will be necessary 

to ensure that confidence in growing their business will be 

100%. 
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I don’t have the confidence to attract support. 
Table 19: Those who did not have the confidence to 

attract network support accounted for 18% of the 

respondents. Those who had the confidence that they 

could attract  support accounted for 66% of the 

respondents. Undecided were 22%. Adding undecided to 

those who did not have the confidence was 40% which is 

high. They will need training. 

 

I cannot succeed without the support of my family. 
Table 20: 38% agreed and strongly agreed that they would 

succeed without the support of the family. 56% believed 

that they could not succeed without the support of their 

families. 6% were undecided. The percentage that could 

not succeed without the support of their families was high. 

A high proportion relied on their families for support. As 

business grows, family support will diminish. 

My religion influences the success of the business. 
Table 21: Those who disagreed and strongly disagreed 

that religion affects the success of the business accounted 

for 77% of the respondents, while 10% believed that 

religion affects the success of the business. Undecided 

was 13%. Both undecided and decided amounted to 23% 

compared to those who were sure that religion had no 

impact on the success of the business. Religion did not 

play a major role in the businesses. 

My business cannot grow beyond my local setting. 
Table 22: Those who believed that their business could 

not grow beyond their local setting accounted for 41%. 

45% believed that their business could grow beyond their 

local setting. 14% were undecided. Undecided plus those 

who agreed amounted to 55%, which is a high proportion. 

The percentage of the undecided and those that disagreed 

was 55%. Seminars would be necessary to educate them 

on the ways of growing their businesses. 

CONCLUSION 

Female entrepreneurs need training before 

commencement. This would broaden the horizon of their 

mindsets, make them goal getters and develop growth 

mindsets. Such mindsets will open greater possibilities 

and opportunities to them. 

They will then go beyond just making a living to become 

rare models of substantial worth that others could emulate. 

At this state continuous training is recommended to enable 

them develop global mindsets. This will change their 

pattern of managing risk and restructure the content of 

their businesses. Educational attainment was significant 

among the respondents with substantial capital. Female 

entrepreneurs would need an improvement especially for 

those outside the capital cities. This would broaden their 

business management skills and marketing skills. 

 

APPENDIX 

 

Table 1:   Capital of Business 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

Table 2: Training is necessary for starting the business 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 3: Continuous training is useful 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 4: Present knowledge of legal and human issues 

you know are adequate for the business 

 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 5: Role models you know are 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 6: Your resilience character will help with enough 

to stimulate you the business 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

 

 

 

 

 

 

Categories of 

Business (N1000’s) 
Frequency 

Relative 

Frequency (%) 

0-250 45 37.5 

251-500 36 30.0 

500-1000 24 20.0 

1001-2000 10 8.3 

Above 2000 5 4.2 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 78 65.0 

Agreed 19 15.8 

Undecided 14 11.7 

Disagreed 9 7.5 

Strongly Disagreed - - 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 72 60 

Agreed 23 19.2 

Undecided 15 12.5 

Disagreed 10 8.3 

Strongly Disagreed - - 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 6 5 

Agreed 14 11.7 

Undecided 21 17.5 

Disagreed 26 21.7 

Strongly Disagreed 53 44.1 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 18 15 

Agreed 12 10 

Undecided 19 15.8 

Disagreed 29 24.2 

Strongly Disagreed 42 35 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 11 9 

Agreed 19 16 

Undecided 68 57 

Disagreed 17 14 

Strongly Disagreed 5 4 

Total 120 100% 
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Table 7: Calling for help will help you in the business. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 8: Similar mindsets will help the business. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 9: Level of confidence is 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 10: Your level of curiosity helps to significant for 

the business 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 11: Patience, Positivism and  acquire useful 

knowledge for the business. 

 

 

 

 

 

 

 

 
 

Source: Field survey, December 2017 

 

 

 

 

 

 

 

Table 12: Ability to manage risks Perseverance are useful 

assets 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 13: Your relationship with business partner is 

useful 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 14: My passion for the business is to help my family 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 15: My passion is to be a leader 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 16: My passion is to be financially independent and 

a role model 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

 

 

 

 

 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 5 4 

Agreed 13 11 

Undecided 37 31 

Disagreed 43 36 

Strongly Disagreed 22 18 

Total 120 100% 

 

Categories of Response Frequency 
Relative 
Frequency (%) 

Strongly Agreed 19 16 

Agreed 28 23 

Undecided 35 25 

Disagreed 18 15 

Strongly Disagreed 20 21 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 56 47 

Agreed 41 34 

Undecided 18 15 

Disagreed 4 3 

Strongly Disagreed 1 1 

Total 120 100% 

 

Categories of Response Frequency 
Relative 

Frequency (%) 

Strongly Agreed 22 18 

Agreed 56 47 

Undecided 28 23 

Disagreed 14 12 

Strongly Disagreed - - 

Total 120 100% 

 

Categories of 
Response 

Frequency 
Relative 
Frequency (%) 

Strongly Agreed 19 16 

Agreed 34 28 

Undecided 23 19 

Disagreed 31 26 

Strongly Disagreed 13 11 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 26 22 

Agreed 52 43 

Undecided 28 24 

Disagreed 10 8 

Strongly Disagreed 4 3 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 76 63 

Agreed 29 24 

Undecided 15 13 

Disagreed - - 

Strongly Disagreed - - 

Total 120 100% 

 

Categories of 
Response 

Frequency 
Relative 
Frequency (%) 

Strongly Agreed 57 47.5 

Agreed 28 23.3 

Undecided 17 14.2 

Disagreed 14 11.7 

Strongly Disagreed 4 3.3 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 9 7.5 

Agreed 21 17.5 

Undecided 41 34.2 

Disagreed 32 26.1 

Strongly Disagreed 17 14.2 

Total 120 100% 

 

Categories of 

Response 
Frequency 

Relative 

Frequency (%) 

Strongly Agreed 70 58 

Agreed 31 26 

Undecided 19 16 

Disagreed - - 

Strongly Disagreed - - 

Total 120 100% 
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Table 17: My passion is to be head of a business 

organization employing people. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 18: I am confident that I can grow my business 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 19: I don’t have the confidence to attract network 

support. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 20: I cannot succeed without the support of my 

family. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 

 

Table 21: My religion influences the success of the 

business. 

 

 

 

 

 

 

 

 
Source: Field survey, December 2017 

 

 

 

 

 

Table 22: My business cannot grow beyond my local 

setting. 

 

 

 

 

 

 

 

 

Source: Field survey, December 2017 
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