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Abstract: This study investigates music piracy and its imperatives for upcoming artists. The study adopted unstructured interview method;
qualitative research methodology in sourcing its primary data. Findings from the study show that music piracy is synonymous with
upcoming artists. Upcoming artists believe that music piracy has assisted them in their careers. However, from the scholarly literature,
established music stars are of the opinion that music piracy is inimical to the music industry. Despite this belief, upcoming artists strongly

hold the view that music piracy remains a pathway to stardom.
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Introduction

The Nigeria music industry has witnessed tremendous
growth in the last two decades. It is common to listen to
Nigeria music artists all over the world. However this
thriving sector of the nation’s economy is threatened by
the activities of pirates (Tade and Akinyele, 2012).
Higgins, Wolfe and Marcum (2008) believe that piracy
poses a great challenge to the society and law enforcement
agents. Tade and Akinyele (2012) opine that the rate of
piracy in Nigeria is high as with other African countries.
Nigerians have expended a total of 90 billion in the
purchase of pirated CDs (Erondu, 2009). The advent in
Information and Communication Technology (ICT) has
also had its impact in music piracy. Some scholars
(Stafford, 2010; Wadfogel, 2012) argue that music online
sharing platforms like Napster and KaZaa have
contributed to the downloading and sharing of free of
charge. Some of the popular music sharing platforms in
Nigeria are: Notjustok.com, Tooxclusive.com,
360nobs.com, Jaguda.com. Music artists promote their
songs on these sites, and these songs are free for download
and sharing. Valisno (2009) submits that online music
sharing platforms have contributed to illegal downloading
of music, which has adversely affected the music industry.
However, Gopal, Lertwachara, Marsden & Telang,
(2007), assert new technologies have had some sort of
effect for both the music consumer and the artists;
according to the authors, these technologies have brought
about a decline in the cost of music for the audience. For
the artists, these technologies have made them popular.
Similarly, in a study by four college Professors, Stafford
(2010, p. 114) posits that the scholar postulate thus “with
the emergence of file sharing, well-known artists would
decrease in popularity (which they refer to as “the dilution
of the superstar effect”) and newer artists would emerge
from below to produce chart hits”. From the foregoing,
this study explores the perspective of upcoming artists in
Abuja, Nigeria and their understanding and perception of
music piracy. The paper predicated on these research
questions: how do upcoming artist perceive music piracy?
What impact has music piracy had on upcoming artist?

Literature Review
Music piracy entails copying, downloading, uploading,
sharing and utilizing the audio file of an artist without

their legal permission. Stafford (2010) argues that illegal
music sharing affects the music industry adversely.
MUSO (2017) put the statistics of global total visits to
piracy sites in 2016 at 191 billion. It has also been argued
that piracy can inhibit creativity (Higgins and Makin,
2004). Recording Industry Association of America
(RIAA) (as cited in Stafford, 2010, p.114) submits thus:
“Global music piracy causes $12.5 billion of economic
losses every year, 71,060 U.S. jobs lost, a loss of $2.7
billion in workers’ earnings, and a loss of $422 million in
tax revenues, $291 million in personal income tax and
$131 million in lost corporate income and production
taxes”. With the growth in technology, illegal music
downloading could be on the increase because young
tech-savvy individuals can easily manipulate these
technologies. Gopal and Bhattacharjee (2006) are of the
view that older persons, female and people with ethical
predisposition to legal justice are less likely to share and
download music online. This assertion suggests that
young people and mostly males are likely to download
music online. The authors also discovered that peoples’
level of income also affect music downloading and
sharing. They found out that individual with low income
tend to download and share music online. IFPI (2017)
argues that “stream ripping”, the processing of creating
downloadable music files has made illegal music
download. A research conducted by IPSOS in 2016
reveals that 30% of all internet users (and 49% of 16-24
year olds) had engaged in illegal music download in the
previous six months (IFPI, 2017). Scholars have different
opinion concerning illegal music uploads and downloads.
Stafford (2010, p.114) succinctly starts, “a majority of the
artists are opposed to this form of music listening because,
“the more illegal downloading is taking off, the more the
record companies are suffering, the more that they’re only
concentrating on the big artists”. A popular American
artist, John Legend believes that people feel artists like
him, Madonna, the Beatles are very rich, so people do not
see any wrong in downloading their music for free.
Despite this, John Legend is of the opinion that the music
industry thrives on downloads fees. Musicians Union (as
cited in Brown, 2016) however, submits that most
musicians in UK earn less than £20,000 a year (roughly
$28,500). On the other hand, there are artists who believe
that illegal music download is ok. They feel that illegal
music download supports artists in some ways. The Black
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Eyed Peas are of the view that downloading music online
can help upcoming artists to be popular (Stafford, 2010).
Gopal and Bhattacharjee, (2006) further posit that music
downloading serves as a promotion for upcoming artists.
They argued that once a consumer downloads a song, and
they like, they are more likely to purchase the music in the
future. Tade and Akinyele (2012) discovered that
upcoming artists believe in the power of piracy. Besides,
music piracy affects artists differently depending on where
they are in their career (Brown, 2016). A quote from by an
upcoming in their study states thus: “a single-track piracy
is very important in Nigeria, because the upcoming
artistes need the grace of pirates. This is because they are
limited by cash as well as adverts”. Similarly, Stafford
(2010) quoted an American musician, Jason Mraz, “I can’t
yet complain about downloading because of my fan base.
I would probably say half of my fan base that comes to
our concerts, heard about me because of illegal down-
loading”. From the foregoing, it can deduced that the artist
appreciate illegal music downloading to some extent.
Studies have found that consumers also contribute to
music piracy. There are two kinds of consumer aided-
aided piracy behaviours (Jyh-Shen, Chien-yi and Hsin-
hui, 2005), illegal downloading/duplication and pirated
music product purchasing. The scholars further submit
that both forms of consumer-aided piracy are
infringements on copyright law. Husted (2000), states that
national orientation can influence the chances that
someone will engage in piracy. Besides, Waziri (2011)
believes that inadequate public consultations on Copyright
Act and Trademark Act, corruption and weak law
enforcement are factors responsible for thriving piracy
trade in Nigeria. Chiang and Assante (2002) enumerated
three factors that make college students to commit
software piracy:

v' They are more likely to have ready access to the

software which they are interested in.
v" They do not have as much income to purchase songs.
v' They possess the necessary skills needed to access the
desired software.

Peitz and Waelbroeck (2004) are of the view that Internet
piracy has reduced the sales of legal CDs and that illegal
music downloads have become widespread. IFPI (as cited
in Dilmperi, King and Dennis, 2017) opines that illegal
digital downloading made up 95% of the global music
download market, which explains the decline in music
industry physical sales. New technologies have brought
about music piracy and illegal music downloading.
Dilmperi et al, (2017) write that digital music piracy have
evolved into new forms, using platforms such as Tumblr
and Twitter, BitTorent file sharing, and stream ripping and
unlicensed cyberlockers. However, Stafford (2010) is of
the opinion that the social media, for instance have made a
huge impart in the lives of musicians. Stafford argues that
the social media serve as marketing/promotional platform
for the artist. Shih Ray Ku (as cited in Stafford, 2010) says
“the success of an artist is no longer measured in how
much money they make on their albums or during a tour.
Today, artists are expected to have not only a presence in
the real world but in the online world as well. Fans are
now demanding relationships with their favorite bands
because of these social networking sites. The goal that
labels and artists now have in tackling the new means of
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marketing “is embracing the use of technologies to brand
and reach out to potential customers”.

Research Method

The study adopted the qualitative research methodology in
probing the research questions that were raised. This
method allows the researcher freedom to explore vast
number of data. To achieve this end, the unstructured
interview strategy was used in eliciting primary data. The
unstructured interview, also known as informal interview
gives the researcher and the respondents the opportunity
to talk in a relax manner. This method does not follow
some straight-jacket rules. Furthermore, the paper adopted
the non-probability sampling technique. This sampling
technique does not follow a mathematical principle before
arriving at a sample size; hence the researcher used the
purposive sampling technique. The interviews were
recorded using a digital recorder on the researcher’s smart
phone. The recordings were later transcribed in order to
identify emerging themes.

Study Population

The study population comprised of upcoming music artists
in UTC, Area 10 Abuja. The choice of this location is due
to large number of upcoming artists that flood the
National Council for Arts and Culture Headquarters in the
area. A total 5 upcoming artists between the ages 19 to 32
made up the sample size for the study. There were 3 males
and 2 females. The researcher used pseudo name for the
respondents in the analysis.

Findings from the Study
Findings from the study were presented in themes.

Perception of Music Piracy

Findings from the qualitative interview reveal that
young/upcoming artists see music piracy from two
different perspectives. The artists are of the opinion that
music piracy is both a course and a blessing. Some of the
artists believe that every popular musician in Nigeria
today is the making of music piracy, one way or the other.
One of the interviewee, Sinos (Artist 1) articulated his
thought thus:

“Music piracy is a thing that is thriving
in the music industry. Every artist has
benefited from it one time or the other.
The upcoming musicians tend to be
popular through music piracy. Every
upcoming artist wants to “blow”. If you
put your song online and people
download, it can makes you popular.
Some big star believe music piracy is
bad because they are already rich and
popular”

From the foregoing, it is pertinent to state that young and
upcoming musicians want to hear their song everywhere
no matter what medium audience sources them from.
They are equally of the opinion that the popular musician
are against music piracy because they have reached the
peak of their career. Another upcoming artist, Bisorg
(Artist 3), believes that music piracy is totally bad, but
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young artists have no choice than to engage in it. Bisorg
admitted that new technologies have helped upcoming
artists to a great extent. Her response reads:

“...in the real sense, music piracy is
bad, but what do you expect an
upcoming artist like me to do. | have to
explore various options to put my songs
out there. Technology has helped me a
lot in this regard. The music industry in
Nigeria is capital intensive and
upcoming artists who do not have the
finance have to use other medium to put
their songs to the public, Music piracy
has really helped me and | know other
artists like me that have benefitted from
the trend”

It can be deduced from this finding that music piracy is
like a two-sided coin: the optimists; upcoming artists. This
group of artists are of the view that music piracy could
help them achieve stardom. The second group, the
pessimists; this group comprised the popular artists that
have reached stardom. These artists are of the opinion that
music piracy is detrimental to the music industry.
Similarly, the remaining three interviewees are of the view
that upcoming artists believe in the power of music piracy.
Their opinions corroborate that of Gopal and Bhattacharje
(2006); Stafford, (2010) and Tade and Akinyele (2012).
These scholars have in their studies argued that upcoming
artists patronize music pirates. They also submitted that
music piracy has aided young musicians to stardom.

Growth

One of the upcoming artists interviewed, succinctly states
that music piracy has imparted on his growth in the
industry. Tila (Artist 5) says he has been called to several
shows in and outside of Abuja just because someone heard
his song from someone else.

“I won't lie to you, I have been to shows
within and outside of the FCT just
because someone heard my song on a
smart phone. This has made me grow |
must say. At least | get paid when | go
for this shows and people that don’t
know before get to see”

Connection/Networking

One common theme that emerged regarding the impact of
piracy on upcoming artist is, “connection”. All the
respondents say they get to meet other artists through song
sharing. These artists believe that when another artist
hears their song, and like it, they usually want to meet the
artist. Skillz (Artist 2) gives his opinion thus:

“...you are privileged to meet different
artist with the help of piracy. If an artist
listens to your and like it, he or she may
want both of you to do a collaboration.
In some situation, if the artist has a
show he may want to invite to the show
because he believe you will add glamour
to the show...”
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Another artist, Benz (Artist 4) share similar view
with Skillz and other respondents. Benz believes
that music piracy has engendered “connection” in
the lives of upcoming artists:

“Artists get connected with one another
because of the power of technology. A
popular artist may see your song on
social media and you are connected!
Among upcoming artists, we easily
collaborate, because when | hear a nice
song maybe from a fiiend’s phone, I
would want to work with the artist...”

An obvious dimension that was discovered in this study
that was not captured in the body of the literature review
is the phenomenon of “connection”. This study
successfully discovered that music piracy has helped
upcoming artists connect, even with bigger star. This
finding is a milestone achievement.

Conclusion

This paper assessed music piracy from the standpoint of
upcoming artists. Results from the study revealed that
there is a strong relationship between upcoming musician
and music piracy. The findings argue that music piracy
has the potentials to make upcoming musician popular.
Findings from the study also posit that piracy help
upcoming artists to network connect and collaborate with
different artists. The study further identified two groups in
the music piracy debate: the optimist group; this group
comprised the upcoming artists. This group believes that
music piracy is good and equally beneficial to them. They
are of the opinion that with music piracy, they could
progress in their career. The second group is the
pessimistic group. This group comprised the already
established musician. These groups argue that music
piracy is inimical to the music industry.

Limitation of Study

This study is limited by its sample size. Due to this,
findings from the study cannot be generalized. The
researcher therefore suggests that further studies with
expanded sample size and methodology should be
conducted in order to fill the gap in knowledge.
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